[image: image1.jpg][=d] exclusive suse





Exclusive Use launches the ‘Exclusive Themed Events Programme’ to help ensure ROI
Return on investment (ROI) is now the imperative in the corporate meetings and events business; organisations must ensure that they achieve maximum impact and provide a truly memorable experience. The true measure of success is when guests leave an event with an understanding of the key messages delivered and a willingness to change their behaviour accordingly.
Exclusive Use specialises in providing the ideal venue for truly memorable events, both corporate and private, where clients can take over properties in their entirety. It is proving a real hit for those who require privacy and that special touch which can only be experienced when the whole place can be enjoyer with clients, colleagues or guests alike. Building on this theme of exclusivity the company has introduced a series of themed events that can be arranged at varying locations.
Examples of these themes include a ‘Futurology’ experience where guests will enjoy an insightful look at the future trends in technology adoption and business behaviour, with an informative and inspiring presentation on this mind-bending topic.  A dynamic speaker on the subject will present a vision of the future that many will question but few will reject outright. 
The Exclusive Use collection includes a number of gastronomic gems such as Gidleigh Park recently voted No.1 in the Sunday Times’ Top 100 Restaurants listings and so fittingly another themed experience focuses on the ‘hot’ subject of gastronomic adventure and the appreciation of the fruits of the vine. The matching of food with wine or vice versa is important and yet is often overlooked.  This event provides or builds on the participants’ knowledge of this significant social skill, providing an enjoyable and highly informative experience. 
As castles and ancient manor houses feature strongly in the portfolio a ‘Medieval and Magical’ theme is an ideal combination of experience and ambience. Guests can walk the corridors of power and soak up the sense of history and conspiracy within the thick walls, safe in the knowledge that they are unlikely to find themselves in the dungeons for too long. 

Commenting on the introduction of the Exclusive Themed Events Programme, Jackie Dockreay, founding director at Exclusive Use Ltd says: “We have created a series of experiences that our clients can buy practically ‘off the peg’ but with the ability to customise based upon guest numbers and location. By using this programme, existing and new customers can save time on creativity and ensure value, as these events have been formulated with budgets that deliver identifiable Return on Investment. As an example our ‘Sporting’ theme is available from £9000 for up to 20 people.”
About Exclusive Use:

Exclusive Use, the specialist provider of properties for exclusive use, is a one-stop shop for companies and individuals seeking the privacy, security and tailor-made arrangements only possible when a property is booked for sole use. 

The www.exclusiveuse.com website (Tel: 0845 5570392) features a portfolio of exceptional hotels which welcome groups on a sole-use basis. It provides full information on each property’s accommodation, function rooms and other facilities, along with a selection of images.

Event buyers and organisers can view the location, capacity and the price bands of each property on the website and then discuss their particular requirements with the friendly team to ensure the ideal match. Exclusive Use also provides its services to private individuals seeking the ideal venue for celebrations, weddings and parties.

The portfolio includes historic castles, imposing stately homes and intimate manor houses among a growing range of venues available in the UK and overseas. With extensive databases, including thousands of corporate and meetings buyers, bookers and agents, the company provides hotel and venue clients with a valuable sales resource. The generic name of the site and its specialist approach further enhances the company’s leading position in the marketplace and its online presence.

Press contact: Jackie Dockreay: jackie@exclusiveuse.com  tel: 0845 5570392 mbl: 07793357506


Release Issued: 8 February 2011 


